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T H E  F U N D R A I S I N G  C O M M U N I T Y  F O R  T H E  M I N S T E R  S C H O O L

Making more possible
for every student.
We bring students, families, sta! and local businesses together to fund
more resources, experiences and opportunities at Minster. The community
suggests the priorities, everyone gets a voice and every pound is visible.

A N N U A L  F U N D R A I S I N G  TA R G E T

£50,000
£0 confirmed to date. Replace with the current
confirmed total before publication.

I N  S H O R T

£50,000
annual fundraising target

£10 a month
to become a Future Maker

One open vote
for students, families and sta!

Purpose, vision and mission

P U R P O S E We exist to fund the resources, experiences and
opportunities that help Minster students get more from
school.

V I S I O N A Minster where the whole community helps create more
opportunities for every student.

M I S S I O N We aim to raise £50,000 each year through Future Makers,
events and local partnerships. The school community
suggests and votes on priorities, and we show openly what is
raised, funded and delivered.

How it works
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0 1

Suggest it

Students, parents, carers
and sta! can tell us what
Minster needs, what it
could make possible and
approximately what it
would cost.

0 2

Vote on it

The school community
helps set the priorities,
with students voting on
equal terms with adults.

0 3

See it happen

We publish the target, track
every funding pot and show
what the money pays for.

Community voting helps set Minster More's funding priorities. The charity's trustees retain final
responsibility for approving expenditure in line with the charity's purposes.

What we fund

Each funding priority is published with what it would cost, what it would make
possible and how far the money has got. Status moves through five stages: Proposed,
Open for voting, Fundraising, Funded and Delivered.

EXAMPLE LAYOUT: REPLACE WITH APPROVED FUNDING PRIORITIES

P R I O R I T Y W H AT  I T  W O U L D  M A K E  P O S S I B L E N E E D E D R A I S E D S TAT U S

Funding
priority 01

Short description of the resource,
experience or improvement.

£0 £0 Proposed

Funding
priority 02

Short description of the resource,
experience or improvement.

£0 £0 Open for voting

Funding
priority 03

Short description of the resource,
experience or improvement.

£0 £0 Fundraising

Funding
priority 04

Short description of the resource,
experience or improvement.

£0 £0 Funded

Last year, around £12,000 helped fund a careers platform, outdoor seating, football
pitch divider nets, SEND equipment, recital hall chairs, coach hire and science
equipment.
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F U T U R E  M A K E R S

Help make more possible every month.
Future Makers are the people who give £10 a month to provide
dependable funding for the resources, experiences and opportunities
chosen by the Minster community. A regular gift helps us plan with
confidence and turn more good ideas into something students can use.

Become a Future Maker for £10 a month

£10 a month is £120 of support across the year.

Other ways to take part

Give once

Make a one-o! contribution to the annual
target or a named funding pot.

Share an idea

Suggest a resource, experience or
improvement for the community to
consider.

Join an event

Take part in fundraising that brings the
school community together.

Become a partner

Help fund a priority or support an event as
a local business.

Our manifesto

When people can shape the priorities and see what their
support achieves, fundraising becomes something the
whole community can believe in.

Every student should have the chance to get more from their time at Minster, with

opportunities to take part, try something new, develop their interests and feel proud

of their school. School budgets cannot always stretch to every piece of equipment,

experience, facility or idea that could add something valuable, so Minster More brings
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What could we make
possible together?

Become a Future Maker Suggest an idea

Talk to us about a local partnership

Minster More

The fundraising community for The Minster

School.

hello@minstermore.org.uk

Privacy · Cookies · Governance · Annual

Report

Minster More is the working name of

Southwell Minster School Parent Teacher

Association. Registered charity in

England and Wales, number 516332.

the whole community together around a clear shared goal.

We believe fundraising works better when people can help shape it. Students,

families and sta! can suggest what Minster needs and take part in an open vote on

the priorities. We then publish the target, track the funding and show what each

contribution has helped deliver.

Whether someone gives £10 a month, attends an event, shares an idea, o!ers their

time or becomes a local partner, every contribution can help create more

opportunities for Minster students.
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2 0 2 6 / 2 7  TA R G E T  M O D E L

How we get to £50,000.
The target is built from seven income lines, each one a modest share of a known
audience: 1,600 students and their families, and around 500 businesses in NG25.
Together they model £60,100, which gives roughly 20% headroom on the
£50,000 target.

£50,000
Target for the year

£60,100
Modelled if every line
lands

£9,000
Current pot, carried in

1,600
Minster students · 500
NG25 businesses

W H E R E  T H E  £ 6 0 , 1 0 0  C O M E S  F R O M

Current pot £9,000 Future Makers £19,200 50:50 Club £2,400 Tickets £1,000

Events £1,000 Supporter £12,500 Partner £7,500 Pot Sponsor £7,500

Schemes — digital

I N C O M E  L I N E A N N U A L  P R I C E FA M I L I E S TA K E - U P I N C O M E

Future Makers, £10 a month £120.00 160 10% £19,200

50:50 Club £30.00 160 10% £2,400

Tickets — — — £1,000

Events — — — £1,000

D I G I TA L  S U B TOTA L £23,600

Local business supporters
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T I E R A N N U A L  P R I C E B U S I N E S S E S TA K E - U P I N C O M E

Supporter £250.00 50 10% £12,500

Partner £750.00 10 2% £7,500

Pot Sponsor £1,500.00 5 1% £7,500

B U S I N E S S  S U B TOTA L £27,500

C U R R E N T  P O T

£9,000
D I G I TA L  +  B U S I N E S S

£51,100
P O S S I B L E  T O TA L

£60,100

Take-up percentages are planning assumptions, not commitments. Future Makers is the single
biggest line at 32% of the model, so it is the priority ask; the business tiers together carry 46%,
which makes local partnership work the second. Internal planning figures — do not publish take-up
assumptions without committee approval.
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B R A N D  G U I D E L I N E S

The logo, the palette
and how to use them.
The mark is the wordmark. The "o" of More is replaced by a plus inside a coral tile:
it reads as more, as adding up, and it works alone as an icon. Everything else is
type, space and two colours.

01 — PRIMARY WORDMARK

Minster M+re
The fundraising community for The Minster School.

The default. Use with the descriptor line beneath it wherever the audience may not know the
brand yet. Minimum width 40mm in print, 150px on screen. Clear space on all sides equals the
height of the plus tile.

02 — STACKED LOCKUP

MINSTER
M+RE
For square and narrow spaces: banners, tote
bags, event boards, the back of a ra"e
ticket. All caps, tight leading, never with the
descriptor.

03 — SOCIAL ICON

M+

Profile pictures and favicons only, where the
full wordmark would be illegible. Never use
the icon as the logo in print.
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04 — ENDORSED SUB-BRAND

Future
Makers
byMinster M+re

Future Makers always carries the "by Minster
More" endorsement. It is a giving
community, not a separate charity, and never
appears with its own icon.

05 — IMPACT BADGE

MADE POSSIBLE BY

Minster M+re

Applied to things the community has
funded: kit labels, plaques, signage beside a
new facility. It marks delivery, so only use it
once something is in use.

Colour

Minster Ink
#1E243C
oklch(0.24 0.05 258)

More Coral
#EE8C63
oklch(0.72 0.15 42)

Field Cyan
#2FBBC6
oklch(0.72 0.15 195)

Warm Paper
#FAF8F3
oklch(0.975 0.012 85)

Ink carries structure and nearly all text. Coral is for calls to action, progress and the plus tile —
one accent per view, not a decorative wash. Cyan distinguishes funding pots and quiet
governance notes only. Warm paper replaces white as the background everywhere.

Contrast: coral is a background colour, not a text colour. For coral type on paper use the darker
#8F3D25 / oklch(0.42 0.13 40), which passes AA at body sizes. Never set coral text on ink, or
cyan text on paper.

Typography

Archivo 800
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Archivo 800
Headlines, the wordmark, money figures and
progress numbers. Always tight: letter-
spacing −0.02em to −0.035em as size
increases. Weights 700 and 800 only.

Sora 400 / 500 / 600
Body copy, buttons, forms and labels. 10–
12pt in print, 15–18px on screen, line-height
1.55–1.6. Uppercase 500 at 8pt with 0.14em
tracking for eyebrow labels.

Using the brand

D O

Lead with real numbers: the target, the

pot, the amount raised.

Give the logo room and set it on warm

paper or ink.

Say "Minster More" in headlines and

keep the legal name for the footer.

Use clearly labelled image placeholders

until approved photography exists.

D O  N O T

Rebuild the plus tile in another shape,

colour or typeface.

Stretch, outline, rotate or add a shadow

to the wordmark.

Use "PTA" as a headline or navigation

label.

Invent a school crest or borrow the

Minster Trust identity.

Add bunting, handprints, confetti,

hearts or cartoon pupils.

Minster More is the working name of Southwell Minster School Parent Teacher Association. Registered
charity in England and Wales, number 516332.

Minster More


